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WELTKUNST

* 4.77 million art and culture enthusiasts in Germany are fascinated by luxury brands and are particularly likely to purchase such products  (AWA, 2025); Publisheŕ s own data; WELTKUNST Reader Survey 2022 (Qualitative)

Why your brand shines in WELTKUNST 
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Exclusive. 
Premium. Visible.
WELTKUNST is present 
wherever your target audience 
goes and consumes: in leading 
galleries, luxury hotels, and 
selected cultural  institutions  т 
displayed in lobbies and at art 
fairs. The perfect setting to 
stage your brand! 

Your target  group? 
Our readership .
The readers of WELTKUNST are 
art- and culture-savvy, opinion-
driven, and ready to invest. 
They belong to the top earners, 
are collectors, gallerists, and 
curators, and are for the most 
part deeply interested in culture 
and brand-conscious. 
WELTKUNST reaches them 
precisely where it matters: 
emotionally, intellectually, and 
visually.

An environment  for  brands  
that  are icons  themselves .
From Ketterer Kunst Munich 
and Lumas to Hapag-Lloyd and 
Chanel: numerous premium 
and art brands choose 
WELTKUNST as their 
communication  platform. Here 
they encounter an aesthetic. 
Modern environment that lets 
your brand appear as what it 
truly is т a contemporary work 
of art. 



Overview
WELTKUNST
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WELTKUNST

KUNST UND 
AUKTIONEN

KUNSTQUARTAL

KUNSTPLANER

Corporate Publishing

WELTKUNST
Newsletter

WELTKUNST
Online

WELTKUNST Event

WELTKUNST
Instagram + Facebook



ЮЮЮШŔƚШƣőĲШƣŸƓШĦőŸŔĦĲШŉŸƖШċƖƣШĦŸũũĲĦƣŸƖƚШċŰĬШċƖƣШŔŰƻĲƚƣŸƖƚЯШůċťŔŰŊШŔƣШ]ĲƖůċŰǃќƚШ
most important art market magazine. 

... guides its readers through the fascinating and glamorous world of art, style 
and luxury.

... showcases the art trade, galleries, fairs and auctions with sensuality, 
opulence and professionalism.

... picks up on its well-ŸŉŉШƖĲċĬĲƖƚőŔƓќƚШŔŰƣĲƖĲƚƣШŔŰШĤĲċƨƣŔŉƨũШċŰĬШƻċũƨċĤũĲШƣőŔŰŊƚШ
with its monthly mix of topics.

... reaches readers who are highly educated and belong to the upper echelons 
of society. They are sophisticated, with high incomes and wealth. They invest in 
art, but also in watches, jewellery, design and cars. 

Type of publication: 
Magazine

Copy price:
қΝΟЮΦΜ

Frequency:
Monthly 
(10 + 4 special issues)

Circulation:
20,000 copies

WELTKUNST
4PROFILE
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Schedule
WELTKUNST

Issue Publication  date Closing date/     
material deadline Topics

#251 February
incl. Kunstquartal 01.26 16/01/2026 04/12/2025

Trends of the Year 2026 | The best exhibitions of the next three months I All about Art Karlsruhe| The most 
expensive auction pieces of the year  | Collector´ s seminar: Art Deco silver | Interview with Tracey Emin | Art 
market and AI

#252 March 20/02/2026 19/01/2026 The most important  antiques fair in the world: major TEFAF preview | The large  7ƖēŰĦƨƟŔ exhibition at the Neue 
Nationalgalerie Berlin | Three Days in Reims

#253 April 
incl. Kunstquartal 02.26 20/03/2026 16/02/2026 The best exhibitions of spring | All about Art Düsseldorf | Maria Lassnig and Edvard Munch at the Hamburger 

Kunsthalle

#254 Special issue 10/04/2026 04/03/2026 Special issue 1

#255 May 24/04/2026 20/03/2026 All about Berlin Gallery Weekend | Three Days in Dessau-Roßlau for the Bauhaus anniversary

#256 June 29/05/2026 21/04/2026 Tips for the Venice Biennale | All about Art Basel

#257 July
incl. Kunstquartal 03.26 26/06/2026 22/05/2026 Focus on the Salzburg Festival | The most beautiful exhibitions of the summer

#258 Special issue 24/07/2026 22/06/2026 Special issue 2

#259 September 21/08/2026 20/07/2026 The major Franz Marc exhibition in Düsseldorf.
Festival of Book Art: Rare Book Week in Berlin

#260 October
incl. Kunstquartal 04.26 25/09/2026 24/08/2026 Interior and Design special  | The best exhibitions in autumn

Three Days in Hamburg

#261 Special issue 09/10/2026 07/09/2026 Sonderheft München ( special  issue Munich)  | Everything important about art fair highlights
The best exhibitions in Munich and the surrounding area 

#262 November 30/10/2026 28/09/2026 Uhren und Schmuck Spezial (Watches and jewelry  special ) | Everything important  about Art Cologne

#263 December 27/11/2026 26/10/2026 Ikonen Spezial (Icons special ) | The best of art and design | 100 Years of Weltkunst 2027

#264 Special issue 18/12/2026 16/11/2026 REISEN ZUR KUNST special  т with  Kunstplaner
All major exhibitions of 2027

Topics and publication  dates are subject to change. The closing date for premium placements (including cover page) remains the same as in the previous issue.. Topic focuses for special issues to be announced.
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Ad prices
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Fixed formats Bleed in mm (W x H) Type area in mm (W x H) Base price

Double-page spread 440 x 300 -- 19,950. т қ

Opening Spread1 440 x 300 -- 25,390. т қ

1/1 page 440 x 300 -- 23,850. т қ

Full page 220 x 300 188 x 271 10,750. т қ

Full page: U2/U3/U42 220 x 300 -- 13,300. т қ

Half page (vertical) -- 92 x 271 8,090. т қ

Half page (horizontal) -- 188 x 133 8,090. т қ

One-third page (vertical) -- 60 x 271 7,200. т қ

Quarter page (corner) -- 92 x 133 5,650. т қ

Quarter page (horizontal) -- 188 x 64 5,650. т қ
All prices plus VAT; For bleed formats: add a 5 mm bleed on all sides.
Elements at risk of being trimmed must be placed at least 8 mm inside from the trim edge on all sides.
1Four times a year, WELTKUNST is published together with the exhibition guide KUNSTQUARTAL with an additional outer cover (jacket). In these issues, the 
WELTKUNST Opening Spread includes a free U2 placement on the outer cover. Due to the different ad formats (1/1 page and 2/1 pages), two separate ads must be 
supplied.
2In the љìExÑuÖ ÉÑШŔŰĦũЮШuÖ ÉÑÄÖ ÅÑ xњШissues, the U2/U3/U4 placements of WELTKUNST are repeated on the outer cover free of charge. 
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Full page possible as 
an advertorial

Design costs: on 
request



љìExÑuÖ ÉÑШƖĲƻĲũƚШŔŰШċƖƣШċŰĬШĬĲƚŔŊŰШŉƖŸůШ
antiquity to the present day. Johnny 
Rotten reveals his favourite artist, Herta 
Müller writes about how painting moves 
her, and Thomas Struth photographs the 
enchanted corners of Los Angeles for 
WELTKUNST. 

òŸƨќũũШċũƚŸШŉŔŰĬШŔŰƚŔĬĲƖШťŰŸƽũĲĬŊĲШŸŰШƣőĲШ
art market and travel tips on art events 
and regions worth visiting. 

We have been combining new and old art 
with modern journalism since 1927 тa 
ůċŊċǍŔŰĲШŉŸƖШċĲƚƣőĲƣĲƚЮњ

A magazine dedicated 
to aesthetics

WELTKUNST
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Dr Lisa Zeitz
Editor-in-chief, WELTKUNST

Christoph Amend 
Editorial director, WELTKUNST
(Editorial director, ZEIT)
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љPrecisely because we are so aware of our role and 
the expectations placed on us as a brand, we are also 
attractive to other brands. They want to be part of the 
close relationship we have with our audience. They, 

too, want to meet expectationsЮљШШ
Nils von der Kall, Chief Commercial Officer, ZEIT Verlagsgruppe

Trust connects
WELTKUNST
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Source: von der Kall, quotet in DNV, 2025 (translatet to English) 



Your brand as a contemporary artwork in WELTKUNST
WELTKUNST
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Antiquity Present

From antiquity to the present day
WELTKUNST 10
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љìExÑuÖ ÉÑШIS LIKE A SENSORY JOURNEY 
THROUGH ALL ERAS, WHICH I TAKE IN WITH PURE 
DELIGHT. ARTISTIC QUALITY IS NOT A MATTER OF 
EPOCH. I ONLY TRULY UNDERSTAND MY PASSION 
FOR CONTEMPORARY ART BY PLACING IT WITHIN A 
BROADER HISTORICAL CONTEXTЮљ

CHRISTIAN BOROS, COLLECTOR AND PUBLISHER

љfШREAD WELTKUNST BECAUSE IT BRINGS TOGETHER 
ART EXPERTISE AND THE ART MARKET IN A TRULY 
UNIQUE WAYЮљ

DIANDRA DONECKER, CEO, AUCTION HOUSE 
GRISEBACH

љWELTKUNST UNDERSTANDS, LIKE FEW OTHER 
MEDIA, HOW TO CONNECT WORLDS IN A TRULY 
FASCINATING WAY. WITH PLAYFUL EASE, IT BRINGS 
OLD MASTERS TOGETHER WITH THE MOST EXCITING 
TRAVEL DESTINATIONS, CREATING NEW 
PERSPECTIVES ON THE CLASSIC CULTURAL 
EXPERIENCE. AT THE SAME TIME, IT SUCCEEDS IN 
PLACING FASHION AND ARCHITECTURE WITHIN A 
CONTEMPORARY, ALWAYS ART-INSPIRED CONTEXT т 
INTELLIGENT, SURPRISING, AND GUIDED BY A 
REFINED SENSE OF AESTHETICS AND RELEVANCEЮљ

LORENZO ACHATZ, PR & COMMUNICATIONS 
MANAGER CENTRAL EUROPE AT GUCCI

Prominent readers about their love for WELTKUNST

Picture Source: maidje.com/ Maidje Meergans; Grisebach/Diandra Donecker; ELLE/Agency People Image 

WELTKUNST
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All quotes translatet from German to English 



WELTKUNST readership
WELTKUNST
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PROFESSION

54%
of WELTKUNST readers are executives, 
business owners or self-employed.

AGE

79%
of WELTKUNST readers are
50 years old or older.

Source: WELTKUNST 2013 reader survey (n=205)

OWN HOME

76%
of WELTKUNST readers live in their own 
house or flat.

GRADUATION

76%
of WELTKUNST readers have a secondary 
school diploma.

Household net income 
қΡЯΜΜΜҼ

54 years
PROPERTY

70%
of WELTKUNST readers own valuable 
works of art.

HOUSEHOLD SIZE

78%
of WELTKUNST readers live on their 
own or with one other person.

Gender

Â67% men
Â33% women

55%



Various reports on 
exhibitions and places of 
interest for art and 
culture.

A great combination of 
art and collecting.

Wonderful suggestions 
for places to visit.

Eclectic articles on art 
from all periods.

An interesting insight into 
the contemporary art 
scene.

WELTKUNST encourages 
people to take a closer 
look at the topics it 
covers.

What readers have to say about WELTKUNST
WELTKUNST
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Source: WELTKUNST 2022 reader survey (qualitative)



A look into the magazine
WELTKUNST
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ј?ƖĲŔШÑċŊĲШ
ŔŰвљ
Curated short 
art trips

Innenleben
Presentation of works by 

outstanding interior designers 

Drei Wünsche
Artworks for less 

than ΝΜЯΜΜΜШқ

Reportagen
on current 
art topics

Agenda
all the important  dates for 
auctions, fairs and 
exhibitions

Portraits
boasting opulent 
photo spreads



Columns
The entertaining columns in the WELTKUNST front 
section give readers a relaxed yet thorough 
introduction to the magazine.

In the Innenleben column, the editors present the 
work of an outstanding contemporary or 20th-century 
interior designer every month. In the ÂƖƬŉĲƖѢƚ
Premieren column, TillmannPrüferpresents 
outstanding achievements in craftsmanship. Under 
DreiWünsche, readers will find artworks for less than 
қΝΜЯΜΜΜЮШ ŰĬШƣőĲШHeimliche Zwillinge column 
uncovers astonishing similarities between celebrities 
and paintings.

The range of topics
WELTKUNST
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Reports and portraits
In the middle section, readers will find in-depth 
articles and portraits, as well as sumptuous photo 
spreads covering the full spectrum of the arts.

Agenda
The Agenda, which brings together all the important 
dates and news on auctions, fairs and exhibitions, 
concludes the magazine.

The range of topics
WELTKUNST
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Renowned designers and up-and-coming talent
In the WELTKUNST front section, the editorial team devotes a 
prominent place to interior design. In the Innenleben column, 
the three style experts Stella von Senger, Sebastian Hoffmann 
and Cecil von Renner present the work of an outstanding 
contemporary or 20th-century interior designer every month. 
Innenleben ŔŰШìExÑuÖ ÉÑќƚШƓƖŔŰƣШĲĬŔƣŔŸŰШƣőƨƚШĦŸůƓũĲůĲŰƣƚШƣőĲШ
successful virtual column Alles nur Deko on WELTKUNST 
Online.

Your benefits
иYou will be reaching a target audience with an affinity for art 

and design.
иThe editorial focus on interior design will help to give your ad 

more impact.
иPlacements directly adjacent are possible subject to 

availability.

Editorial design section Innenleben
WELTKUNST
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A look at the workbench
In his column ÂƖƬŉĲƖѢƚЮÂƖĲůŔĲƖĲŰ, Tillmann Prüfer, who is also 
responsible for style and design topics in ZEITmagazin, presents 
outstanding achievements in craftsmanship. From filigree 
jewellery and exclusive watches to extravagant fashion, Prüfer 
highlights handmade products of exceptional value and quality 
that stand for authenticity and luxury with their exclusivity. The 
column inspires readers to appreciate age-old craftsmanship 
and attention to detail, bucking the trend towards global mass 
production. 

Your benefits
иYou will be reaching a target audience with an affinity for art 

and design.
иThe editorial focus on the craft of luxury items will help to give 

your ad more impact.
иPlacements directly adjacent are possible subject to 

availability.

Editorial luxury section ÂƖƬŉĲƖѢƚЮ
Premieren

WELTKUNST

advise.zeit.de
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A curated short trip with WELTKUNST
In џDreiÑċŊĲЮŔŰЮдддѠ, the editorial team presents the art scene of a 
metropolis or region and gives tips on important addresses and 
special places of interest. The editorial section presents different 
destinations in each print edition of WELTKUNST.

Your benefits
иYou efficiently reach a target group with an affinity for art and 

travel.
иThe editorial focus on the particular region will help to give your 

ad more impact.
иPlacements directly adjacent are possible subject to 

availability.

Editorial section
џ?ƖĲŔЮÑċŊĲЮŔŰиѠ

WELTKUNST
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?ƖĲŔШÑċŊĲШŔŰвШĬŔŊŔƣċũШĲƖũĲĤĲŰг
Mit dem Kunst-Klick haben Sie die Möglichkeit 
Ihre Destination digital zu platzieren



The May issue is dedicated  to Germany´ s capital  and the 
Gallery Weekend!
In the May issue of WELTKUNST, readers will discover:
иEverything you need to know about Gallery Weekend 
иThree days in Dessau-Roßlau for the Bauhaus anniversary
иPortraits of imortant artists

WELTKUNST May issue
WELTKUNST
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Schedule

Topic Publication  date  Closing date 

#255 May 24/04/2026 23/03/2026

Topics and dates are subject to change 



Interior and Design special
WELTKUNST

advise.zeit.de

21

Style & aesthetic  find their  space here.
The WELTKUNST Interior and Design Special presents to its 
readers:
иUnique places designed by artists
иArt in architecture: impressive buildings around the world
иThe evolution of furniture as an art form

Schedule 

Topic Publication  date  Closing date 

#260 October 25/09/2026 26/08/2026

Topics and dates are subject to change



Full-bodied  delights , iconic  luxury  automobiles, and 
cultural  sophistication  т this very opulence defines the unich 
issue. At its heart is the Bavarian capital, a city that stands like 
no other for art, a passion for collecting, and a distinctive way 
of life. 

The Munich special issue of WELTKUNST  introduces its 
readers to:
иThe most exciting art locations in 7ċƻċƖŔċћƚ capital city
иExhibition highlights on art and antiques in Munich 
иPortraits of important Munich artists
иDiscoveries and art treasures, from classical to modern 

Sonderheft München (special issue 
Munich)

WELTKUNST
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Schedule 

Topic Publication  date  Closing date 

#261 Special issue 09/10/2026 09/09/2026

Topics and dates are subject to change



The perfect  environment  for the sparkling things in 
life
The Watches and jewelry special issue of 
WELTKUNST introduces its readers to:
иPortraits of notable jewelers
иThe greatest influences in the modern jewelry world
иWatches and jewelry: The most beautiful museum 

exhibitions 

Uhren und Schmuck Spezial 
(Watches and jewelry special) 

WELTKUNST
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Schedule 

Topic Publication  date  Closing date 

#262 November 30/10/2026 30/09/2026

Topics and dates are subject to change 



The Icons special  celebrates, for the second time in a 
special edition, the outstanding objects of our time т from  
furniture  design and fashion  to watchmaking  and 
jewelry, from  automobiles to fragrances . And, of course, 
from the world of art. What do these icons reveal about our 
desires and dreams т and what stories do they tell? 

In addition, the issue offers a preview of the coming year т a 
year that marks a very special anniversary: 100 years of 
WELTKUNST!

Ikonen Spezial (Icons special) 
WELTKUNST
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Schedule

Topic Publication  date   Closing date 

#263 December 27/11/2026 28/10/2026

Topics and dates are subject to change

Die Dezember Ausgabe der 

WELTKUNST ist den IKONEN 

gewidmet ï und feiert zehn 

herausragende Objekte aus 

Kunst und Design.

Ikonen 
Spezial

Incl. 100-year 
anniversary of 
WELTKUNST 

2027!



The special travel issue of WELTKUNST introduces its 
readers to:
иJourneys of discovery to extraordinary museums 

around the world 
иVisits to cultural  cities
иTravels to countries that are home to spectacular 

and unique art treasures

REISEN ZUR KUNST special 
WELTKUNST
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Schedule 

Topic Publication  date  Closing date 

#264 Special issue 18/12/2026 18/11/2026

Topics and dates are subject to change



Special advertising formats
WELTKUNST
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Cover gatefold
The cover gatefold offers a unique 
promotional presence.
(Three pages, inner cover can be 
unfolded outwards.)

Formats
Fold: 200 mm x 300 mm
Bleed allowance: 4 mm

Price
from 37,640.- қ

Double gatefold
This exclusive format allows a special 
presentation of the content due to the 
way it opens.
(Eight pages, can be unfolded 
outwards on both sides.)

Price 
from 79,265.- қ

Promotions
On request, we can design and create 
promotional pages and showcase your 
product. Promotions / advertorials are 
labelled as such.

Price on request.

Banderole
The banderoleencircles the magazine 
across the middle and offers an 
exclusive way to present your products. 
Readers see your message before they 
even read the magazine. 
(Only in conjunction with the fourth 
cover page; additional costs according 
to current price list.)

Price 
from 27,330.- қ

Preise zzgl. MwSt und Herstellungskosten



You can book supplements, i.e. loose printed matter enclosed in the magazine.

Booking options: 
Total circulation (print and digital, on request)

Formats: 
Minimum format: 95 x 145 mm (W x H)
Maximum format: 200 x 280 mm (W x H)

Paper weight: 
2-page supplements min. 115 g/m²
4-page supplements max. 100 g/m²

Supplements
WELTKUNST
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Prices per 1,000 copies

25 g қΞΣΜ

Up to max. 50 g қΟΞΜ
Plus postage. No discount will be granted on supplement costs. 
Eligible for agency commissions.

Technical information
Supplements are inserted into the magazine by machine and must therefore meet special requirements. Multi-page supplements always lie with the 
closed side parallel to the magazine spine. Fold-out supplements and supplements with stapled postcards cannot be processed. If supplements 
contain a glued-on postcard, the strip of glue must run parallel to the closed edge of the supplement.


